Read this case on pages 522-523 of the text and answer these questions within your case analysis:
1. Describe L'Orela's integrated marketing strategy.  What are the strengths?  Weaknesses?
2. Describe the function and effectivenes of brand ambassadors.  What are some risks associated with choosing a brand ambassador?
3. Why is it important to have a story to tell when developing content marketing? [image: ]
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L’Oréal’s slogan,
“Because We're Worth It.” is
LOREAL the platform upon which the
company’s entire marketing
strategy is built. Created in
1971, a time when women
were seeking to become more
empowered, the slogan has
remained a powerful force
behind the brand. Unlike most
company slogans, the L’Oréal
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makeovers due to its simply
stated classic message. The
slogan has proven resilient
in the face of inevitable evo-
lution of brands and con-
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